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METRO I PLEX

Metroplex Redevelopment

In the 3rd Quarter of 2019 Gateway Delta is set to start renovations and redevelopment of
Metroplex Shopping Mall. Gateway Delta has identified Metroplex Shopping Mall as an asset
with significant development potential. The intention of the redevelopment is to revitalize
the mall with a new tenant mix and refreshed modern aesthetic, thereby realigning the

existing asset to the dynamic retail market of Kampala.

The impending redevelopment shall position Metroplex Shopping Mall as the primary
destination shopping, dining and entertainment hub for the whole family, within its primary
and secondary catchment area as a result of the planned diverse & varied tenant mix. A
new access road to the mall shall be constructed to improve mall accessibility from all

directions.

Metroplex Shopping Mall is well-positioned in the middle to upper income neighbourhood
of Naalya and borders the northern bypass to the left. The redevelopment comprises
13,000 sqg. meters Gross Lettable Area that will entail a Carrefour supermarket, coffee shops,

restaurants, cinemas and a diverse array of fashion among others.

The redevelopment is set to positively impact on the retail landscape of not only the
primary catchment areas of Naalya, Kiwatule and Namugongo; but greater Kampala as well.
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The Developer

Gateway Delta is a private real estate development company, with a permanent capital
structure resident in Mauritius, specialising in the turnkey construction of accommodation
for multinational corporates and retailers wishing to expand their operations on the African

continent.

Gateway Delta has a proven ability to raise finance, and is backed by a complementary
and experienced team of professionals with an established track record in African property
development, investment and management and in delivering projects on time and within
budget.

The Gateway Delta team is equipped with an extensive knowledge and sound
understanding of Africa, as well as benefiting from an unparalleled network of trusted

partners.



Macro locality plan
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Catchment area analysis of Metroplex Mall

5-min drive catchment area

» Size of the catchment: 8.0 sg.km

» Estimated population: 52,542

¢ Estimated households: 14,363

* Key locations: Kiwatule, Upper
Estate, Naalya, Bukoto II

Kampala

Size of the catchment: 26.9 sg.km
Estimated population: 176,478
Estimated households: 47,757
Key locations: Bukoto I, Ntinda,
Naguru II and Kireka

Kyanja I M ET R O P L E X f.o-min drive catchment area

Bweyogerere

/ Bukoto L

’ \ Mul:g;l'.'i'i - | UPK. 15-min drive catchment area
: Kyambago™ “Kire « Size of the catchment: 76.8 sg.km
\ > - Kirinya « Estimated population: 466,370
Banda « Estimated households: 126,896
* Key locations: Kyaliwajala, Banda,
Kira, Bweyogerere, Kyambogo,
Kirinya, Kiswa, Kyanja, Kikaya,
Mulago III, Naguru I and Nakawa

Mbuya L
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'--—’

Kiswa

METRO I PLEX




Description of shopping
population

Metroplex is located in Naalya area, a growing middle to upper income
residential area. The primary catchment area is mostly Naalya area,
however, it extends to Kyaliwajala and across the Northern Bypass to
Kiwatule and Sebowa areas. The natural catchment area has moderate
population density and mainly includes middle to high income
households (generally young households with high purchasing power
and modern shopping patterns). Metroplex Mall is the main shopping
destination for residents living in this part of Kampala city.

METRO I PLEX



Micro locality plan
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Spine Road
7

New Access
road

Description:

Demographic & Demand.
The Northern Bypass acts
as a conduit to accessing
a wide catchment area
that includes over 40%

of the greater Kampala
population

Residential
neighbourhoods in
close proximity; Naalya,
Kiwatule, Namugongo,
Kira.

Easy access from the
Northern Bypass

Close proximity to
key tourist site; The
Namugongo Martyrs
Shrine
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Conceptual Summary

The existing Metroplex Shopping Centre is a well-located double level Centre in Naalya Northern Kampala. The Centre has historically been
well known for its two anchors, the Hypermarket and Cinema Complex. The intention is for the redevelopment to enhance the rest of the

shopping environment with a new interior design configuration and new tenants.

The architect, Batley Partners International, have identified that the existing mall building currently presents itself with a “factory aesthetic”
which is is juxtaposed against its forested location, along the Kampala Northern Expressway at the Naalya roundabout. The Architect’s
intention is that the factory aesthetic will be upgraded and modernised to become more urban in context, with new finishes being
applied to the roof and facades. New Signage screens and entrance feature will also increase the visibility and presence of the centre and

consequently raise the profile of its tenants.

In addition to this, the outdoor experience of the mall will feature restaurants, coffee bars, play areas and external seating to compliment
the redesign of the mall interiors. The interior of the mall itself will receive a major revamp, including realignment of the mall for improved
visibilty. New tenants will be more destination oriented and cater for improved fashion shopping, specialty shops and shops to increase

dwell time and impulse shopping.

The look and feel of the new mall configuration will largely focus on the new central atrium space with promotion court, coffee shops and
new lifts and escalators. A new food hall offering will also be a cornerstone of the new development, which will feature the main “holding
area” of the mall to encourage people to extend their stays to “see and be seen’. The overall retail environment is designed to be for young,

active and vibrant urban Kampalians in a modern, energetic retail space.
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Lease plans
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ease plans

NOTE.
FINAL SHOP AREAS TO BE CHECKED AND|
CONFIRMED ONCE SURVEY OF THESE
AREAS HAS BEEN CARRIED OUT, AND
NEW SHOPS ARE BUILT AND MEASURED.

LOADING 1053

YARD AREA

S emold

) 1487

LOADING ACCESS
ROUTE

TENANT CLASSIFICATION

l:l APPAREL INTERNATIONAL

- ANCHOR

l:l APPAREL

- HEALTH & BEAUTY
l:l APPAREL LOCAL
|:| FAST FOOD
|:| SPORTSWEAR
- SPECIALITY
- SERVICES

l:l BANKING

- STOREROOM

OUTDOOR SEATING/KIDS
PLAY AREA

GENERAL NOTES

REVISIONS

TOTAL EXIST GLA: 10910 m
TOTAL GROUND FLOORGLA 50457 m*
TOTAL FIRST FLOOR GLA 77483 m
TOTAL COMMON AREA SEATING  96m* = 12 890m*
TOTAL STORE RM GLA 1629 m
TOTAL NEW GLA: 13052 mt
GROUND FLOOR CIRCULATION 1587 m*
FIRST FLOOR CIRCULATION  1222m"
TOTAL FLOOR CIRCULATION __ 2790m?

ADITIONAL GROUND FLOOR GBA 120 m?
ADITIONAL FIRST FLOORGBA 127 m*

TOTAL ADITIONAL GBA 247

TOTOAL OVERALL GBA 16 089m*

ARKING.
CURRENT BAYS = 265 BAYS @ 1 BAY / 50 SN
REQUIRED BAYS =322 BAYS @ 1 BAY /40 SQM

BATLEY

PARTNERS

METROPLEX SHOPPING CENTRE:
REFURBISHMENT

LRV KCCA32 FOLIO 9

PLOT 2112 NAKAWA DISTRICT DIVISION
BLOCK 220 LAND AT KIWATULE

ARG TIE

PROPOSED NEW LEASING
LAYOUT

FIRST FLOOR LEVEL
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Shop area schedule

Shop GO1
Shop G03
Shop GO5
Shop GO7
Shop G11A
Shop G12A
Shop G13
Shop G15
Shop G18
Shop G20
Shop G23
Shop G25A
Shop G26
Shop G28
Shop G30A

Shop G30C

Shop G32

Shop G35
Shop G37
Shop G39
Shop G41
Shop G42A
Shop G43
Shop G44A
Shop G44
Shop G46
Shop G48
Shop UO3
Shop UO5
Shop UO5B
Shop UO7
Shop U09B
Shop U1l

Shop U14

Shop
Shop
Shop
Shop
Shop
Coffee Shop
Mall seating
Shop

Shop

Shop
Banking
Shop

Shop

Shop

Shop

Shop

Shop

278m?

158m?

27m?

107.6m?

57m?

36m?

49m?

18m?

242m?

42m?

139.8m?

37m?

30m?

39m?

42m?

39m?

34m?

Shop U16
Shop U18A
Shop U18C
Shop U20
Shop U21
Shop U23
Shop U25
Shop U27
Shop U29
Shop U31
Shop U32B
Shop U33
STO1

STO3

STO5

STO7

Restaurant
Restaurant
Outside Seating
Nglejo)
Kiosk

Fast Food
Fast Food
Fast Food
Fast Food
Fast Food
Shop
Nglejo)
Storeroom
Storeroom
Storeroom

Storeroom

233.5m?

234m?

181m?

13m?

12m?

25m?

45m?

26m?

26m?

31im?

10.5m?

63m?

11.48m?

11.48m?

3.6m?

56m?
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Key draw cards

e Free Wifi Family Focused Entertainment Good Food and Beverage Offerings
» Convenient and accessible » Kids Play Area with new restaurants

with Ample parking » Cinema Complex  New Foodcourt
o Loyalty of existing brands e Trendy Fashion Outlets

and customers » Banking Facilities

¥

i *1.25;
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Safe modern environment offering quality, convenience, reliability, friendliness, cleanliness

METRO I PLEX




List of professional team

Gateway Delta
Knight frank
Batley Partners International
KHC Architecture
Constulka (CTK) Services
Profica International
Turner & Townsend
EMSult Engineers Ltd

Universal Associated Consultants
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Contact

Knigh
gatewaydelta : night

Frank

development holdings

Karin Burton Marc Du Toit
Gateway Delta Knight Frank
+27 82 4604370 +256 757 345 471

karin@gatewaydelta.com metroplex@ug.knightfrank.com

Disclaimer:

This brochure is for general informative purposes only and describes the design intent of the proposed development. Whilst every effort has been made to ensure its
accuracy, we accept no liability whatsoever for any direct or consequential loss arising from its use. The details represented herein are not an offer or contract, nor part
of one. The images or photos show only certain parts of the property as they are proposed to be developed. Areas, measurements and distances given are approximate
only, and should be confirmed through inspection of the premises. Any reference to alterations to, or use of, any part of the property does not mean that any necessary
planning, building regulations or other consent has yet been obtained. A buyer or lessee must find out by inspection or in other ways that these matters have been
properly dealt with and that all information is correct. This document may not be reproduced or quoted in part or in whole, nor may it be used as a basis for any
agreement. The content is strictly copyright and reproduction of the whole or part of it in any form is prohibited without written permission. All Rights Reserved.
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